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A Guide to Rally Publicity



Introduction 

Hello lucky publicity officer! If you are reading this then you have probably decided or been appointed as publicity officer for a Rally! Being a publicity officer is great fun, and you can really make the role whatever you want it to be. I have written this document to give a bit of guidance to publicity officers who may not have had much experience in this area before, and for those who want some fun tips and tricks from what I have learnt in my various publicity roles (credentials include 2 terms as national publicity officer, Goose Ball publicity officer, Team Pink Rally publicity officer). 

· Lucy Smith, Publicity Officer 2024-2026
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Making social media accounts 

Which social media accounts are best? 
· Instagram: My most recommended platform! Most people are on Instagram so you will be able to reach a lot of people. It is a platform that is easy to navigate, and can be easily synced up with the next social media, Facebook!
· Facebook: Perhaps not the best social media, but another easy one to navigate once you have an account made and linked it to your events instagram account. Not much will need to be done once they are linked as when you post on Instagram it will automatically upload to Facebook.  
· Discord: Maybe social media, maybe not, but it is certainly a way to reach a lot of SSAGO members to let them know about your event. Reach out to the current Web Assistant to get your event a section on the discord ASAP, a good rule of thumb for channels to begin with is an announcement channel, a chat, and transport. Once you have access to your announcement section, also post everything you share to Instagram/Facebook on here!
· Tiktok: Something to consider if you fancy it, but not necessarily a requirement for a ball. It can be a fun thing to do and you could do some fun and unique publicity things with it, like a day in the life of a ball committee member, or fun challenges and trends. 
· Twitter/X: Likely not used by much of SSAGO, as national hasn’t used it in a while. But it is easy to sync up with Instagram and Facebook if you do want to use it, so it wouldn't be much extra work. Up to you on this one! 



















Types of posts 

What kinds of posts could I make? 
There are so many different kinds of posts you could use and make to publicise Rally. A great way to get some inspiration could be to look at past Rallies Instagram accounts, or continue reading for some suggestions of what I did! 

Event announcement
I recommend the first post to be put up as an announcement of the event, which includes the name, location, and date of the event. It is also important to use this post to set the theme for your event, like the colour pallet, and general vibes. 

Meet the committee 
One of the next most important posts is likely to be the meeting of the committee posts. It is nice to get your committee members' faces out there, alongside their names, clubs, and maybe a fun fact or two. It is important to clarify what roles each person has. It is nice to do this so people know who you are and can spot your face in the crowd at the upcoming events so they can ask any questions. 

Booking phases 
Booking phases are important to publicise and clarify so people know when they should pay by. Be sure the booking phases change over is clear before you make these posts so there is no miscommunication. These can also be made in advance and scheduled to save some work. It could be good practice to give a 24hr notice when the booking phase changes, and then an announcement following to let people know the new phase has begun. But overall this is guidance! So it is important to talk to other committee members about this and ensure you all agree. 

Event information 
It is important to publicise event information clearly on the website, but also Instagram. In terms of a Rally, information you may want to share in individual posts could be: location, kit list, menu information, bar prices, how to get to the campsite. It could be important to share some of this information before bookings open, or after they have opened, such as the bar prices. 

Accomodation options
Rally usually offers camping and indoor sleeping as accomodation options. Camping includes both quiet camping and regular camping. Indoor accomodation includes medical beds and beds people can pay for. It can again be important to promote these options before the bookings open so people know what they want to do for accomodation before they book on. 


Stretch goals
Stretch goals are a fun addition to events. Ball and Rallies can use them alike. Be sure that one agenda point for an early committee meeting is stretch goals, so as a committee you can decide on each goal and what booking marks you want them at. You can also decide whether you want to announce all of the goals at the start of bookings opening, or announce them as each goal is met. Be sure to keep an eye on booking numbers so you can stay up to date on this. 

Countdown
A fun way to publicly keep track of how fast your event is coming around is countdown posts. These are easy to make, in whatever format or design you fancy. My suggestion for markers to post would be: 3 months, 2 months, 1 month, 3 weeks, 2 weeks, 1 week, 6 days, 5 days, 4 days, 3 days, 2 days, 1 day, today. My special tip would be to make these posts in bulk and use the schedule feature on instagram to get them up without you needing to give it a second thought! Just be sure to check the dates for each upload is correct!

Miscellaneous
There are some other miscellaneous posts that you may need to do through your time, so be prepared for these! This could be a mascot announcement, a notification that bookings are nearly full/full (if you have a capacity), badge promotion, announcement of fundraising stuff at upcoming events, and maybe even updates on site visits and planning. Just be ready for anything! It is also important to communicate with other committee members if they want anything around their roles publicised.

















Frequency of posts 

More than 3 months from the event/before bookings open 
Frequent posts aren’t too key here as you don’t want to overwhelm people too much. But getting out key information is important. Posts every 1-2 weeks probably works, which could include the meet the committee, event information, and accomodation highlights. 

Once bookings have opened 
Frequent posts are more important, such as keeping on top of stretch goals and booking phases posts, as well as event countdown. You could also highlight any weekend activities during this phase, as well as menus and bar prices etc. At least one post a week here would be ideal, you want people to remember your event is happening and to book on!

Post event wind down 
Posts once the event is finished aren't necessary, but it would be nice to do a thank you post, to your fellow committee members, or attendees. As well as posting about the news article you write up. 
























Apps to use 

Canva
Canva is what I used for Goose Ball, Team Pink Rally, and my two years as national publicity officer. It is easy to use and can do most of what you would need on the free version. There are some things you can’t do, but I only had access to the free one for 1 year on exec, and both events, and had no major issues!

Adobe
An option, but not one I find particularly user friendly. If you know how to use it then go for it! What is important is that you use the platform you are most confident and comfortable with. 

Other
Some other platforms I have heard of (but have no experience in) are visme, snappa, and vistacreate.



















At the event publicity 

It's Rally weekend!
Well done for making it to Rally weekend! I know there is plenty for you to do as a committee member, but it is also important for you to enjoy your evening. Publicity at this time isn’t super important as the event is happening and people are there! But it would be nice to post some story updates on Instagram for those who couldn’t make it. But it is also important to enjoy your time. 

The beauty of SSAGO is that they love to take photos. Be sure to promote the google photo drive post event so everyone can share their photos. The attendees will have plenty of pics to share from their weekend. 





















News articles 

Post event, the national publicity officer will probably reach out to you to write up a news article to be published on the SSAGO website. It can be nice for this to be done within a month from your event if you have capacity. If you are unsure what to include then it can be great to read some past articles and see what they included and the structure they followed. 

























General committee responsibilities 

You will have other committee stuff to keep on top of as well. Remember the role is what you make it, so be sure you don’t spread yourself too thin and burn out and not be able to do publicity stuff. Take on what you are capable of. 

Some other committee stuff you may be involved with could be: the website, booking phases, contributing to committee meetings, being on call for if things go wrong at the event, set up and pack down. 



Most importantly, have fun! Being on an event committee is a great experience and I thoroughly recommend it! 
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